





BLUE SLUMBER

Blue Slumber is a new way to help improve the daily lives of
everyday people. From tracking your sleep patterns to deciding on
what you should eat, rest with ease. Everyone deserves the best
opportunity, no matter what the given situation. Blue slumber is
easily accessible through your favorite smart device or stylish
new glasses. Deciding to sleep has never been easier. You can
have the best of both worlds, just with a little more guidance and
reassurance.
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Hatch the bird by Sarah Myers
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THE DEBUT

Every year the Sinclair Design Department hosts a design
show. The show is created and designed for the Interior
Design and Visual Communication majors. This event is
mainly for the 2nd years students, but Ist year students
can also participate. For this year's theme, | decided to
present a theme and it was selected. So with the help
from my other class mates, Fletcher Durham and James
Field IV, we present to you The Debut: Designing a better
space.
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designing a better space.

Sarah's Original Idea

James Original Idea

Fletcher Original Idea
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Designing a better space

ﬁ)ebut

designing a better space

Designing a better space

Designinga better space

Tﬁe i)ebut

designing a better space.

Designing a better space

designing a better space

No Hatch or period at the end

designing a better space.

Final Primary Logo

The Logo Process

When first creating the Primary logo, there were quite a few
revisions and critiques for the final version. Each one of us
created what we thought the Debut represented. \We emailed
our logos to each other and collaborated. My original logo was
more illustrative so it kind of seemed odd. | wanted to start fresh
and eventually | ended up combining elements from both the
logos that Fletcher's and James' had designed. We went with
my concept and the Final version was James' design. For the
secondary logo, we went with something simple while also
including Hatch.
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Final Secondary Logo




Yeou're Invited!

2021 Virtual Design Portfolio Show
www.thedebutshow.com
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Hatch is excited for The Debut!




Curious /Questioning

Hatch Reversed

Hatch Flying

Sad/ confused Angry/ Frustrated

@
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' Thinking Knowing you should sleep
but procrastinating anyways

lllustration by Fletcher Hatch Flying

Hatch the bird

When creating the theme for the debut, | had considered
making a character or mascot to go along. So through the
process of shuffling and rearranging, Hatch was created.
Hatch is a quirky and curious individual who loves being
adventurous. You can find him throughout each of our
designs, taking the spotlight or hiding around the corner.

Eager

Hatch Flying

lllustration by Fletcher

Sad/ confused Angry/ Frustrated Eager
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List compiled from www.thebalancecareers.com

“Important Skills for interior Designer Jobs®
“Important Job Skilks for Graphic Designers”
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2021 Virtual Design Portfolio Show
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PEANUT BUTTER

For one of my portfolio projects, | wanted to create food
packaging, so | went with peanut butter. In addition, | also
designed almond and cashew butter labels.

Version 1

Version 2
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peanuT
BUTTER

Creamy
peanuT SPread

NET WT 480z (3LB) .36kg

BUTTER

Honey Roasted
CasHeW SPReaD WITH Honey

NET WT 480z (3LB) .36kg

ALMONMND
BUTTER

Cocoa
ALMOND SPReaD WITH 664
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NET WT 480z (3LB) .36kg

INGREDIRNTS

Peanuts,Sugar,Peanut Oil,Corn Syrup,
Sea Salt, Corn Starch.

Contains: Peanuts

May Contain: Tree Nuts

TOmmy WesTwoob FOODS
savannaH, GA 31410

INGREDICNTS

Cashews,Sugar,Peanut Oil,Corn Syrup,
Honey,Sea Salt,Corn Starch.

Contains: Cashew

May Contain: Tree Nuts

TOmmy WestTwoob FOCDS
SavannaH, GA 31410

INGREDIRNTS

Almonds,Sugar,Peanut Oil,Corn Syrup,
Cocoa,Sea Salt,Corn Starch.

Contains: Almonds

May Contain: Tree Nuts

TOommy WesTWOOD FOODS
savannaH, GA 31410
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Nutrition Facts

41 servings per container
Serving size 2 Tbsp (33g)
]

Amount Per Serving

Calories 190

% Daily Valu'
Total Fat 159 21%
Saturated Fat 3.5g 18%
Trans Fat Og
Chalesteral Dmg 0%
Sadium 140mg 6%
Total Carbohydrate &g 3%
Digtary Fiber 2g 7%
Total Sugars 3g
Includes 2g Added Sugars 4%
Pratein 7y 14%

g
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Nutrition Facts

41 servings per container
Serving size 2 Tbsp (33g)
]

Amount Per Serving
Calories 190

% Daily Valu'
Total Fat 167 21%
Saturated Fat 3.5g 18%

Trans Fat Og
Chalesteral Dmg 0%
Sadium 140mg 6%
Total Carbohydrate &g 3%
Digtary Fiber 2g 7%
Total Sugars 3g
Includes 2g Added Sugars 4%
Pratein 7y 14%

Hat a signilisant sourge of veamin
polassum




LE DEBUT

Le Debut was the original idea | presented to the design board.
Abstract: The Art of Design was the idea that | became inspired to
use. | was specifically intrigued by the episode about llse Crawford:
Interior Design. Further into the video, llse talks about creating a
sense of homeliness to spaces. Where do we consider our house?
Our safe space? Or perhaps it is someone not necessarily
someplace. Since the pandemic, everyones' way of life has drastically
changed and a lot of it has had to do with staying inside.

| decided to go with the theme of creating a “new” space that is the
start of new beginnings, since we have all had to adapt. For the
trademark, | knew | wanted the title of the theme to be in French.
French is the language of love and when you fall in love, it feels like

new beginnings; a fresh start. Le Debut means the beginning in French,

so the tagline goes along with it.
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L€ DERBUT

I The start of something new

THE

Design@Sinclair invites you to our

2021 DESIGN
PORTFOLIO SHOW

You may go to our webpage (www.sinclair.edu/design-portfolio-show)
for additional information regarding the schedule of activities or

check our Facebook and Instagram accounts closer to the event date.
If you would like to serve as an evaluator, please RSVP

by clicking on the image below.

We look forward to seeing you May 3-6!

RORTFOLLL

Virtual Speakers
Monday May 3, 2021

Virtual Evaluations:
Tuesday May 4 -
Thursday May 6, 2021

Register Today
www.sinclair.edu/design-portfolio-show

Email Blast

SAVE
DATE

|
Moodboard
Picture |

Design Department | 444 West Third St. | Dayton, OH 45402-1460

L€ DERBUT

The start of something new

, b
-
The Design Department invites you to attend

THE 2021 VIRTUAL DESIGI
PORTFOLIO SHOW

Virtual Speakers
Monday May 3, 2021

Virtual Evaluations:
Tuesday May 4 -
Thursday May 6, 2021

Register Today
www.sinclair.edu/design-portfolio-show

For more information contact Katherine Trigg at
937 512 4505 or Katherine.Trigg@sinclair.edu

Instagram Post




BEAKS & PECKERS

| decided to create an lllustration for a taco cat, then | For this packaging design, | wanted to do something else with Hatch.
made it into an advertisement for Taco Tuesday. What better combination then to make bird feed mix and have Hatch
Taco Cat says Taco Tuesday! $1tacos & morel as the mascot. In the end, | did not use Hatch and made a new bird.

™

BIRD FEED MIX

<0 Beaks & Peckers 3 U

c@ Beaks & Peckers c@ Beaks & Peckers

w@ Beaks & Peckers @ Beaks & Peckers

NUT & FRUIT MIX /
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PURPLE CACTUS CREATIVE

Purple Cactus Creative is a freelance company dedicated for
all of your graphic design needs. With combined backgrounds
of both photography & graphic design, we have got you
covered from logos to packaging and everything in between.

Purple Cactus Creative was created by both myself and
another classmate name Brenna Aldredge. \We've worked
together before and complement each others designs.

Moodboard Pictures Moodboa’ d Pictyre

Lt CACTUS CREAT] |
0 I

Primary Logo







This is work I've done for my internship over the
past semester for the Sinclair Provost Office

SINCLAIR

COMMUNITY COLLEGE

SINCLAIR ARCADE INITIATIVE

Meeting with Architects
The Sinclair committee working on the Arcade Initiative met with LWC Architects last week
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