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Clarke Benjamin, is a fictional travel agency, 
that has resort properties located in different eras 
throughout history. I created this company in order 
to work through the process of developing an 
identity for a brand in its infancy. With this project 
I solely developed and created every single asset 
for the branding manual. This includes, but is not 
limited to a primary and secondary logo, company 
stationery, pictograms, wayfinding signage and 
ephemera items. The manual is complete with brand 
specific body copy that dictates the values of the 
company, how the company is to be represented in 
addition to how the manual is to be used. 

Clarke Benjamin | Branding Manual

Front Cover

Pictograms
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Branding Manual Spreads
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Each year the Sinclair Community College Design Department 
organizes a portfolio showcase, for the upcoming graduates to 
present their best work. The theme of the showcase is created and 
completely designed by a group of Visual Communications students 
who will also be graduating. I was a part of the team that developed 
the theme for the 2021 graduating class. The theme was entitled, The 
Debut. I assisted in coming up with the theme’s logo, color palette 
and typography. However I was mainly charged with designing the 
showcase’s print products, such as mailers, name tags and save the 
date cards.  

Name Tag

“You’re Invited” Card

“Save the Date” Card

The Debut | Design Showcase Branding



6 6

T-Shirt Design

“You’re Invited” Mailer

Table Tent
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91.3 WYSO is a public radio station 
located in Yellow Springs, Ohio. While 
interning for them I developed a multitude 
of various graphics that were used both 
on their website and in email blasts to 
members, as well as in other external 
forms of communication. I also developed 
logos for in house programs, in addition 
to developing a possible design for their 
member T-shirt. 

WYSO Intersnhip  | Infographics, Logos, Web/Email Banners

NPR Statistics #1
Infographic based on stats pulled from NPR.

NPR Statistics #
Infographic based on stats pulled from NPR.
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The War of the Worlds 
Digital Poster

A digital poster developed to advertise Wright State University’s 
production of The War of the Worlds, brodcast by WYSO.

How is WYSO Funded?
Infographic

An infographic that 
illustrates where WYSO 
gets it’s money from. 
Intended to inform 
as well as encourage 
listeners to donate. 



West Dayton Stories 
Logo

West Dayton Stories is a community-
based story-telling project that 
focuses on the people and places of 
Dayton’s colorful west side.

91.3 WYSO Music On Demand
Logo

WYSO’s library of previously aired 
music programming.  

Live On 91.3 WYSO
Logo

Live On 91.3 WYSO is a radio segment  
broadcast from the WYSO performance 
studio space, featuring music across 
genre lines.
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91.3 WYSO
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91.3 WYSO T-Shirt Design

Created for the WYSO member T-Shirt, this design 
was inpired by the shapes, colors and patterns of 
the late 80’s. 

The Race Project 
Logo 

The Race Project is a series whose 
premise is pretty basic; invite two 
everyday people from the Miami 
Valley to talk about their life 
experiences through the prism of 
skin color. 
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Infographics
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Obesity King | Infographic

This infographic takes a look at the 
American fast food industry and 
its impact on American culture. 
This infographic specifically 
focuses on obesity rates, 
American spending habits and the 
amount of money pouring into the 
fast-food industry. 

Rough Sketch
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A Week in My Life  | Infographic

This infographic displays the data found 
after a week of tracking some of my key 
habits. This infographic was created as a 
way to self-reflect and gain insight into 
not only how I spend my time but also 
how these things effect my productivity.



Layout
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Honda Accord LX | Advertisement

A mock-up advertisement for the Honda Accord LX. The 
illustration of the car was made using Illustrator and paired 
with the necessary text InDesign. 
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Save the Date Flyer 

A save the date card made during 
my internship at WYSO. The flyer 
encouraged members to save the date, 
for an upcoming interview taking place 
on Valentine’s Day. 

Digital Invitation

A conceptual save the date card, created 
for Sinclair Community College’s 
Virtual Design Showcase. This was 
submitted but not chosen as the 
direction that the department wanted to 
go in. 



Traditional Media
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Skull  | White Charcoal

Glass Bottles  | Water Color
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Female Figure  | Charcoal

Self Portrait  | Charcoal & Water Color
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Contact Me 

CREATIVITY UNBOUND. 

936.760.9161 
jfieldsfour@gmail.com


